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RESULTS OF THE SURVEY

THANK YOU FOR YOUR CONTRIBUTION!
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RESULTS OF THE SURVEY

Average number of postage stamps issued per year
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RESULTS OF THE SURVEY

Is your country a member of the WADP Numbering System (WNS)?
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TRADE AND MARKETING

Do you have a marketing unit within the philatelic department?
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TRADE AND MARKETING

If not, who carries out philatelic marketing activities?

Non-applicable

Other services within the company

We do not carry out any marketing of stamps

Services outside the company |1




TRADE AND MARKETING

When do you plan your stamp issues?
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TRADE AND MARKETING

Do you Issue personalized stamps?

Europe and the Commonwealth of Independent States

Arab‘countries

Africa

Latin America and Caribbean

Asia-Pacific

North America and Western 'Europe

B YES B NO N/A




TRADE AND MARKETING

Which of the following means of communication do you use to advertise products?
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Postal outlets General press Television Philatelic press Radio Internet Social networking Philatelic exhibitions
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TRADE AND MARKETING

Does your company have a website?
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TRADE AND MARKETING

Through which distribution channels do you sell your products?
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Post offices Your philatelic unit's shop Multi-product shops Hotels Railway stations, airports, Mail order Other
ports
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TRADE AND MARKETING

Do you have a database of your regular customers?

N/A
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STAMP ISSUE POLICY

Does your organization issue stamps itself?

N/A
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STAMP ISSUE POLICY

If you work with an agent, which part(s) of your philatelic activities do you subcontract to the agent?
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Issuing programme Manufacture of postage stamps Marketing Sales
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COMMUNICATION AND PUBLICATION

Do you use social networks?

N/A

Facebook

Twitter

Instagram

LinkedIn

Pinterest

Other
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COMMUNICATION AND PUBLICATION

What Is the profitability of sales made at national or international philatelic exhibitions?

Profit
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COMMUNICATION AND PUBLICATION

What are the main benefits of international or national philatelic exhibitions?

Financial

Brand image

Experience shared with other operators

Professional contacts

Other

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%




UNION
Q. POSTALE
—) UNIVERSELLE

COMBATING ILLEGAL

ISSUES




COMBATING ILLEGAL ISSUES

Does your organization face illegal postage stamp issues?

M YES B NO N/A




COMBATING ILLEGAL ISSUES

Does your country's legislation allow for legal action in case of forgery of postage stamps?

M YES B NO N/A




COMBATING ILLEGAL ISSUES

To combat fraud, does your organization use any of the following?

Special paper

Special ink

Special printing

Special perforation
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COMBATING ILLEGAL ISSUES

Does your organization work with a printer that guarantees the security of stamps?

M YES B NO N/A




COMBATING ILLEGAL ISSUES

Do you think all these security features are effective in combating fraud?

M YES B NO N/A




THANK YOU!

ANY QUESTIONS?

The full presentation is available by contacting the WADP Secretariat (philately@upu.int)



