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DMapp: the global online platform for cross-border direct marketing 
services to meet the rapid growth of international e-commerce

DMapp: one-stop shopping for global postal services, from address list 
management to production and delivery of campaigns through hybrid 
mail.

intro

DMapp: enable businesses to provide an international offer to existing 
customers and reach new ones through direct marketing campaigns. 



work flow 

I browse the 
DMapp.post menu 
of participating 
postal operators

I select the 
provider and send 
a request for an 
offer

I agree and design 
the campaign with 
my customer

Fulfilment by the 
DMapp.post
partner

My campaign 
is delivered!
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DOs’ DM 
service 
offering

Templates DB 
(contracts, 
legal texts)

Global Direct Marketing Platform DMapp – Cross-border DM request

DM material
handover DB

DMapp Workflow 
System

Requesting DO

• Configure DM service requested & target group information etc.
• Configure contract
• Upload print files, templates in the agreed format
• Accept offers from fulfilling DOs
• Send/receive communication to/from other DOs
• Close request & enter accounting data

• Configure DM service requested & target group information etc.
• Configure contract
• Upload print files, templates in the agreed format
• Accept offers from fulfilling DOs
• Send/receive communication to/from other DOs
• Close request & enter accounting data

Cross-border DM request: Browse needed services of other DOsCross-border DM request: Browse needed services of other DOs

• Receive request and download necessary data• Receive request and download necessary data

• Upload offer & confirm contract
• Send/receive communication to/from requesting DO
• Update fulfilment status
• Send invoice & accounting data

• Upload offer & confirm contract
• Send/receive communication to/from requesting DO
• Update fulfilment status
• Send invoice & accounting data

Fulfilling DO

Requesting DO Client
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Platform and tool 
features and 
requirements 

Capabilities and requirements that designated operators should make 
available to be active participants on the platform



Types of services considered 

Addressed mailing Partially 
Addressed 

mailing 

unaddressed 
mailing 



Map with GIS tools 
for target selection

Target counts per 
area selected

Possible target 
selection allowed 
for B2C or B2B

Filtering variables 
available for B2C 

and/or B2B

Targeting – addressed mailing



Let’s give a look to Poste Italiane printing platform



Calendar to choose 
delivery date

Campaign 
summary

Button to confirm 
the campaign and 

to activate the 
payment process

Delivery
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Work streams 

Financing model 

Platform and tool 
features and 
requirements 
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MAXIMUM
REQUIREMENTS

B2C List
Gender; Age; Address; 

Family composition; wealth; type 
of housing; study level; profession 
(statistical inference – if available)

MINIMUM
REQUIREMENTS

B2C
Address

RECORD LAYOUT 
FOR PRINTING OF 

ENVELOPES 
(minimum)

B2C
B2C (streetname (with streettype), 

housenumber, zipcode, city, 
province (if available)*

* Each country follows its rules…..

Targeting partially addressed mailing
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Targeting addressed mailing

LISTS 
SOURCES

usually provided
by the DO’s (extract of 
delivery points network)

LIST REQUIREMENTS
No need of GDPR compliance NO privacy disclaimer

Geocoded
Each delivery point must be geocoded to be uploaded onto the map, thus lat/lon infos must be 

provided per each record. The platform manager can provide the geolocation service.

Pricing list
usually part of delivery service

Minimum quantities (if any)

Fixed costs (if any)

SLA
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MAXIMUM
REQUIREMENTS

Layers
Shapefiles of poligons of all

possible territorial partition (zipcodes, 
municipalities, census areas….)

B2C list
counting of families belonging to 

each area with concentration
byGender; Age; Family composition; 
wealth; type of housing; study level; 
profession (statistical inference – if 

available – usually provided by 
national statistic institute)

MINIMUM
REQUIREMENTS

Layers
Zipcodes

B2C List
counting of families belonging

to each area

RECORD LAYOUT 
FOR PRINTING OF 

ENVELOPES 
(minimum)

No address
personalization required

Targeting unaddressed mailing
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LISTS 
SOURCES

usually provided
by the DO’s (extract of 
delivery points network)

LIST
REQUIREMENTS

No need of GDPR 
compliance NO privacy 

disclaimer

Geocoded
each poligon must be geocoded

to be uploaded onto the map, thus
lat/lon info must be provided

Targeting unaddressed mailing
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MAXIMUM
REQUIREMENTS

Postcard
Selfmailer

Letter
Wrapper

Selection of graphic 
templates for industry 

and use case 
(sales, Christmas, 
Black Friday, etc.)

MINIMUM
REQUIREMENTS

Postcard without 
templates

Printing formats
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SOURCE

Printing services can be 
provided either by DOs or  

local printers

REQUIREMENTS
Dimensions and weights and type of paper for each format

DO’s graphic layout* 

Address side design with indication of read zone; franking zone; sender 
zone; coding zone (if any)

Price list: Excel spreadsheet with prices per range of quantities

Minimum quantities (if any)

Fixed costs (if any)

SLA
* Possible adaptation of general layout for each language is provided by platform manager

Printing formats



Possible to request  
a custom design 
through contact 

form

Choice of four 
formats for DM 

campaign

Personalized 
graphic layout for 

industry and/or use 
case

Budget updated for 
each selected 

format

Printing formats


