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Global POS Payment Methods

2020 2024*

Digital/Mobile Wallet 25.7% 33.4%

Credit Card 22.4% . 22.8% I
Debit Card 22.3% I 22.4% I
Cash 20.5% . 12.7%
POS Financing 3.5% & 3.3% &
Pre-Paid Card 34% 0 32% 1
Charge Card 2.2% | 2.3% 1
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10 Years Development in 8-12 Weeks

US e-Commerce Share Growth During COVID-19 UK e-Commerce Share Growth During COVID-19
Percentage of Retail Sales Percentage of Retail Sales

30% o 12 Weekf
8 Weeks i

10 Years
10 Years
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UNION Automated
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Secure
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#Trend 11
Connected
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Summary

CASHLESS

INSTANTLY

FREE

EASY

AUTOMATED

INTELLIGENT

BORDERLESS

SECURE

TRANSPARENT

COMPETITIVE

CONNECTED

INCLUSIVE

SEERES
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