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Main objectives:

 Why should you think about LinkedIn?

 What is the Vitamin-C strategy (contacts, content, control, 
continuity)? 

 How do you optimize your LinkedIn profile?

 How do you shine with your own content?

 How do you gain more LinkedIn contacts?

 How do you capitalize on your LinkedIn network?
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UPU DIMAP

Innovation Talk 2 
participants

Morning session 

Evening session
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Four main categories when it comes to data quality:
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Do you have customers who are struggling with:
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The road to correct data might be rocky at times, but 
taking care of these six stops will facilitate the journey:
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UPU DIMAP

Innovation Talk participants

Evening session

Morning session 
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Almost all companies are online
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Lessons learned
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Tuesday, 11 May 2021

Creativity in direct marketing: Best of the best from 
around the world
Guest speaker: TBD
Moderator: Martin Nitsche

Innovation Talk
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Proposed topic – end of May 2021

The next-generation smart mailbox – opportunities for postal operators in 
consumer home delivery and direct marketing

• HomeValet combines a secure smart refrigerator/locker, which 
consumers can control via an app, and a cloud-based service with 
integration interfaces for couriers, retailers and direct-to-consumer 
product brands. 

• The concept provides a unique opportunity for postal operators to 
reimagine the “mailbox”, so as to adapt to consumers’ and mailers’ shift 
from letters, flat items and packet mail towards parcels, packages and 
e-commerce purchases (including food, groceries, and specialized items 
that require age/identity verification, e.g. prescriptions, medicines, 
alcohol). 

• This concept also enables the emerging movement of direct marketing 
approaches to sampling (piggyback consumer-targeted relevant 
samples in/on e-commerce purchase packages).

Innovation Talk
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Other proposed topics:
• Print-mailing and digitalization – a contradiction

By Dr Dirk Görtz, Deutsche Post, Vice President for Dialogue Marketing

• The latest on creativity and innovation in mail and 
door drops
By Royal Mail and the Institute of Direct and Digital Marketing

Innovation Talk
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UPU DMAB workshop 

UPU workshop - Direct marketing in a disrupted world


